JOB DESCRIPTION

Position:

Communications Manager

Location:

Your place of work will be between Farleigh House & the Rec, however, under the current
restrictive working conditions due to the global pandemic, you will work from home or the
Rec, as directed by your line manager.

Main Purpose:

This is a newly created role, bringing together the communications functions within our
Club and for the first time, our charity, Bath Rugby Foundation. Right now, we have a
significant opportunity to nurture our team to create a more purposeful system which
delivers against our sporting, commercial, civic and social objectives.

Job Role:

We are looking for a creative storyteller and strategic communications practitioner – full of
curiosity, a love of language and bags and bags of energy.
Despite all of the change going on around us, we are a club with huge ambition and we’re
looking for someone brilliant to join our team to help us tell our stories in a really meaningful
way.
The Covid-19 pandemic has affected every community, society and economy around the
globe and is permanently reshaping our world as it continues to unfold.
Here at Bath Rugby we’ve moved through all this change together and used it to positively
disrupt and find ways to build back better.
This is a pivotal role within our Marcomms team acting as custodian of our collective
stories. The work that you do tells the world who we are by driving awareness of our
ambition, alongside educating, inspiring and engaging our growing audiences about the
important work that we do both on and off the pitch.
What you’ll bring to our team
We’d love to hear from you if you have real passion for strategic communications and
creative storytelling. We think this role requires around four to six years’ experience in a
fast-paced and high performing communications function.
You’ll need a strong ability to build relationships with a wide variety of people both internally
and externally. You’ll be open to listening and learning as well as being challenged daily.
We’d also need you to be able to manage complex issues as well as confidential and
sensitive matters.

Importantly, we would like you to be full of empathy and courage as well as being open to
learn and grow as a person with us. It’s not easy but we believe it is important.
You are more likely to get an interview with us for this role if you have the following:














A proven ability to think, plan and execute strategically
Excellent verbal and written communications skills and the ability to link your work
clearly to our strategic goals
A passion for news curation / media relations
An extensive network of media / influencer contacts
An extensive portfolio of creative storytelling and content creation, placing the
brands you have worked for in national print, broadcast and digital/online.
A proven record of delivering creative, integrated digital campaigns
Experience working with the third sector
An expert in the game of Rugby including knowledge of the laws - you will need to
be able to tweet minute by minute action for all our fixtures
Basic digital know-how, from CSM, Google Analytics to Social we can hand you the
keys and you are happy to drive
A full and clean UK driver’s license is fundamental
A team player and self-starter who takes initiative
Driven and can sustain high-quality delivery under pressure and over time
Willing and hungry to learn fast and adapt quickly

We aren’t going to sugar coat it, there is a lot of work to do and we’ll need you to be agile
and flexible with an openness to work outside of the traditional 9-5.
What we’ll do for you
We want our people to love what they do and bring the best version of themselves and their
work to the Club each day. In return and above and beyond your salary, bonus and benefits
package, we’ll make sure you have a supporting and caring environment to work in, that’s
got the right amount of challenge in order to support your tenacious ambition.
Right now, you are free to work from home, or at the office within a team bubble of six or
less people. It’s up to you. We do need you to be able to get to the Rec and to Farleigh
House easily however as and when the role demands. Sometimes at short notice.
We ask you to be flexible for us in this role and so it would only be fair to offer the same in
return. We can’t promise a yes, all the time, but we can promise an open, honest and fair
conversation about your flexible working needs.
We are an inclusive employer that believes in equal opportunities, celebrates diversity, and
welcomes absolutely everyone.
Your purpose at the Club and Foundation will be:





To deliver our strategic messages through creative and compelling storytelling
To educate, inspire and engage our diverse group of stakeholders both existing
and new
Substantially contribute to achieving Bath Rugby Foundation’s fundraising
objectives through strategic communications.
Generate exceptional content for our combined communication channels with a
particular focus on building deep engagement and increasing the number of










meaningful conversations we have both internally and externally
Support our ambitions to operate in lifestyle categories such as health, fitness, and
nutrition through to the delivery of placements in key target publications, daily
content, and influencer engagement.
Monitor, report and evaluate to ensure we remain effective as a team. Evolve our
current metrics for existing and emerging audiences, as well as to track and
evaluate impact of all seeded content and earned coverage.
Oversee the management of our press office and manage and develop
relationships with all relevant, national, regional, local and trade journalists.
Effectively communicate with our internal and external stakeholders to educate,
inspire, and engage.
Place the Club and Foundation in broadcast, print, online media and on social
Brief all spokespeople to ensure our reputation is always protected.
Oversee the delivery of all matchday media activity, ensuring the successful
delivery of all key messages across all interviews.
Always adhere to all PRL and RFU rules and regulations.

For more information visit:
www.bathrugby.com
www.bathrugbyfoundation.com

Reports to:

Communications Director

To comply at all times with the Health & Safety regulations and safe working practices in accordance with
current legislation and as detailed in the Company’s Health & Safety Policy and Procedures.
To comply at all times with the General Data Protection Regulations in accordance with current legislation and
as details in the Company’s Privacy Policy.
IT SHOULD BE NOTED THAT THE JOB DESCRIPTION MAY BE CHANGED FROM TIME TO TIME AS THE
BUSINESS OR DEPARTMENT DEVELOPS. SUCH CHANGES WILL, HOWEVER, BE DISCUSSED WITH
YOU.

Signed

………………………………………………………………….. Job Holder
…………………………………………………………………..Immediate Manager

Date

……………………………………………………………………

