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The purpose of this role is to support with Bath Rugby’s internal and external 
communications, telling the story of our Club to our supporters and beyond via owned, 
earned and shared media. You play a pivotal role in promoting and protecting our 
reputation.  Most importantly however, the work that you do drives awareness of our brand 
ambition, alongside educating, inspiring and engaging with our growing demographic of 
Bath Rugby advocates. 

 
 

 
YOU ARE OUR: 
 

 
Communications Lead 

 
YOU WILL BE 
BASED AT: 
 

 
Based at;  
 

• Farleigh House, Farleigh Hungerford, Nr Bath   

• Requirement to be available to cover matchday communications for all 
fixtures  
 

 
YOUR MAIN 
PURPOSE IS: 
 

 

• To deliver the Club’s key strategic messages through creative and compelling 
storytelling. 

 

• To educate, inspire and engage our staff, players, pathway, supporters (both 
existing and potential in all cases) industry and wider stakeholders, partners 
and our city.  

 

• To protect and promote the Club’s reputation. 
 

• To place the Club in relevant broadcast, print, online media and on social  
 

• To execute high quality detailed delivery of the Club’s social media strategy  
 

• To execute high quality detailed delivery of the Club’s communications 
strategy 
 

• To deliver matchday communications including live coverage of games on all 
owned, earned and shared platforms. 

 
 



 
YOU ARE HERE 
TO: 
 

 

 

• Generate exceptional content for the Club’s communication channels with a 
particular focus on building deep engagement and increasing the number of 
meaningful conversations we have both internally and externally. 

 

• Support the Club’s ambitions to operate in lifestyle categories such as health, 

fitness and nutrition through to the delivery of placements in key target 

publications, daily content and influencer engagement. 

 

• Monitor, report and evaluate to ensure we remain effective as a team. Evolve 

our current metrics for existing and emerging audiences, as well as to track 

and evaluate impact of all seeded content and earned coverage 

 

• Oversee the management of the Club’s press office 
 

• Effectively communicate with the Club’s internal and external stakeholders in 
order to educate, inspire and engage. 

 

• Place the Club in broadcast, print, online media and on social  
 

• Find ways of telling compelling and creative stories about your key account 
management areas. 

 

• Manage and develop relationships with all relevant, national, regional, local 

and trade journalists. 

 

• Brief all spokespeople for the Club at all times to ensure the Club’s reputation 

is protected at all times. 

 

• Oversee the delivery of the all matchday media activity, ensuring the 

successful delivery of all key messages across all interviews.  

 

• Adhere to all PRL and RFU rules and regulations at all times. 

 

• Deliver monthly updates and reports on agreed channel metrics 
 
 

YOU WILL BE: • Talented, creative and quick moving 

• A team player and self-starter who takes initiative 

• Driven and have the ability to sustain high-quality delivery under pressure 
and over time 

• A creative and compelling storyteller  

• Willing and hungry to learn fast and adapt quickly  

• Educated to degree level from an established institution 
 

YOU WILL 
REPORT TO: 

 
Head of Communications  



  

YOU ARE 
QUALIFIED 
BECAUSE  

• You have a minimum of seven years communication experience across a 
range of industries 

• You have proven ability to think, plan and execute strategically 

• You have a strong background in news curation   

• You have good knowledge of the UK traditional media and social media 
landscape and understanding of changes in the PR and media/s landscape. 

• You have an extensive network of media / influencer contacts  

• You have an extensive portfolio of creative storytelling and content creation, 
placing the brands you have worked for in national print, broadcast and 
digital 

• You have a proven record of delivering integrated digital campaigns 

• You are an expert in the game of Rugby including knowledge of the laws - you 
will need to be able to tweet minute by minute action for all of our fixtures 

 

 


