
 

 

 

 
 

Founded in 1865, Bath Rugby is one of the oldest professional rugby clubs in the world. The Club has a 
proud heritage of success and was the preeminent rugby club during the 1980s and 1990s, winning 6 
domestic league titles, 10 domestic cup titles and the Heineken Cup in 1997/98. Under new ownership 
since 2010, the Club is continuing to invest in developing one of the most successful clubs, both on and off 
the pitch.  
 
The Sales & Marketing Director is looking for an outstanding strategic & commercially focussed candidate 
to take on the role of Marketing Executive and provide support in delivering ambitious business targets. The 
role offers a long-term opportunity for personal and professional development within a dynamic and 
ambitious business at the forefront of professional sport. 
 

 
 
Position: 
 

 
Marketing Executive 

 
Location: 
 

 
Based at;  
 

1. Farleigh House, Bath   
2. The Recreation Ground, Bath – Matchdays & relevant meetings  

 

 
Main Purpose: 
 

 

 To implement and evaluate, the annual Marketing & CRM plans across all 
communication channels aligned to the company’s vision, core business objectives 
and designated KPI’s. To ensure the successful marketing of Bath Rugby, 
delivering budgeted ticket revenue & significant marketable supporter growth 
through CRM and digital strategies.  

 
Key Objectives: 

 To implement, and evaluate, the annual marketing plans, through developing 
and executing marketing activity for consumer, community and promotional 
channels.  

 To work alongside the PR Executive in the implementation and content 
generation of the social media content and delivery across all digital platforms 
ensuring regular and innovative content spanning Rugby and consumer 
lifestyle interest campaigns, ensuring evaluation and recommendations 
support each activity.  

 To project manage commercial partnership engagement activity aligned to all 
parties objectives including matchday activity, CRM and digital activity. 

 With the Marketing & CRM Manager, deliver the strategy for the consumer 
relationship management programme across all departments and channels 
including; fully utilising the Bath Rugby database, website, ticketing, retail, 
hospitality, email, SMS and all social media with a focus on delivering 
effective, responsive communications and significant growth in the marketable 
contacts for use in direct and digital initiatives against acquisition and retention 
objectives. 

 To use customer insight to recommend and develop advertising and branding 
plans that increase penetration and awareness of Bath Rugby resulting in 
achieving the budgeted ticket revenue and sales for all fixtures. 

 To be responsible for the creative execution of the match day sales collateral 
and Rec branding encompassing digital channels and The Rec itself. 

 To develop, aligned to the Membership strategy, a calendar of activation and 
events for Bath Rugby loyalty programmes including Season Ticket Holders, 
Members and the Junior Membership scheme using direct marketing and CRM 



initiatives to drive interest.  To be responsible for all event delivery.   

 Manage agency relationships to ensure we are receiving positive ROI across 
all media channels achieving revenue targets as well as brand growth 
objectives. 

 To manage the Marketing Assistant to deliver the supporter experience for all 
home fixtures from identifying the theme through to on the day execution and 
evaluation of results.  

 The delivery of agreed financial KPI’s 

 The delivery of quality standard KPI’s 

 The Management of relevant Marketing & event personnel and associated 
partners/retailers 
 

 
Job Role: 

 
To implement and evaluate, the annual Marketing & CRM plans across all 
communication channels aligned to the company’s vision, core business objectives 
and designated KPI’s. To ensure the successful marketing of Bath Rugby, delivering 
budgeted ticket revenue & significant marketable supporter growth through CRM and 
digital strategies.  
 

 From strategic business objectives, fully utilise & interrogate consumer insight, 

customer profiling and segmentation, to implement the annual CRM plans as 

directed by the Marketing & CRM Manager.  

 To implement the annual plans for the customer relationship management 

programme across all departments and channels including; website, ticketing, 

retail, hospitality, email, SMS and social media with a focus on delivering effective, 

responsive communications and building up the number of good quality contacts 

for use in direct marketing initiatives to achieve acquisition and retention 

objectives. 

 Working closely with the PR Executive, to manage the social media content across 

all relevant channels, identifying impact of the activity and consumer trends with 

clear recommendations for improvement, innovative content.  

 To manage the content for Bathrugby.com including design, content & functionality 

ensuring all information is up to date, relevant and on brand.  Ensuring the agency 

is effectively managed and monthly analysis is reported back to the business. 

 To support the delivery of ticket sales and revenue through the development of 

brand collateral, digital content and advertising to ensure each home fixture is a 

sell out against budget targets.   

 Working with the Marketing & CRM Manager develop and implement the Bath 

Rugby loyalty schemes; Season Ticket Holders, Members and the Junior 

Membership scheme, resulting in a dedicated direct marketing plan for the season 

aligned with business objectives. 

 Manage agency relationships to ensure we are achieving a positive ROI and the 

most cost effective methods and marketing channels are utilised to achieve 

business goals.  

 Ensure 100% compliance of the core brand elements across all internal and 

external communication. 

 To oversee the delivery and effective management of events including, but not 

limited to, the matchday experience, city engagement as well as Membership 

events; Season Ticket Holder, Members and Junior Membership Club 



 In conjunction with Marketing & CRM Manager, and third party agencies, to direct 

and implement the communications plans for the Twickenham fixture in order to 

maximise awareness and ticket sales.  

 
People 

 

 Ensure all SMART objectives and appraisals completed annually. 
 

 Develop a succession plan for the Marketing Assistant, working with HR to identify 
training and development needs.   
 

 To instilling a best practice culture amongst employees ensuring employees are 
accountable for their actions.   

 

 To take a positive, innovative and proactive response to taking on ad hoc projects 
as required by the business.  

 
Reports to: 
 

 
Marketing & CRM Manager   
 

 
Candidate 
Requirements: 

 

 Minimum of 2 years in a fast paced consumer facing organisation within the 
Marketing department. 

 

 CRM & Digital management, planning, advertising & evaluation experience is 
essential   

 

 Excellent organisational skills, desire to take on responsibility and high degree of 
personal motivation and drive. 

 

 Strong copy writing ability and proof reading essential  
 

 Candidate expected to demonstrate diligence and attention to detail. 
 

 Outstanding communication skills and proven ability to work effectively in a team 
and on own merit.  

 

 Strong negotiation skills and project management experience essential.   
 

 Expected o be able to demonstrate a level of independent thought and creative 
thinking. 

 

 Candidate should be located locally, within reasonable drive time. 
 
 

 
Applications 
should be 
made to:    
     

 
Please apply to Tanya Hitchcox by email at: tanya.hitchcox@bathrugby.com 

 


